Percentage of women (aged 15-49) not involved in major household purchase decision
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Social norms
influence women'’s
participation in household
decision-making and health
outcomes for children

Where women have a say in
decision-making on major
household purchases there

are better health outcomes for
children in terms of reduction of
stunting (SDG Target 2.2)*
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http://sdgasiapacific.net/advocacy-resources

Source Calculations based on data from the Demographic and Health Surveys, and the multiple Indicator cluster surveys, latest years™




